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About insiderPROFILES
Magazine

OLUME 1 NUMBER

As the perfect complement to SAP’s voice in S4Pinsider,
insiderPROFILES provides firsthand insight into how SAP” T0DD CANPBELL Vs Presien,

Logistcs and Procurement, Molson Coors Canada

solution and service providers help customers leverage their

Molson Coors Supply Chain Planners
Harness Business Intelligence Tools
for Faster, Easier, Factual Answers

investment in SAP and leading third-party solutions.

The Redefined Role

Leveraging the distribution channel of S4Pinsider, each issue o R

delivers profiles of:
SentrySafe Takes Control of Critical
Business Data Through Careful
Planning and Calculated Risks

m Customers — Firsthand accounts directly from SAP

The New Generation
of Business Users

customers about how they are using SAP software to

advance their business goals and increase ROL
Bouygues Telecom’s Remarkable
SAP ERP Upgrade

m Experts — Interviews, executive addresses, and insights to A Gome-Ghanging Acquisonfor

Grupo Industrial LALA — and the
(10 Who Made a Seamless Data
and Process Integration Possible

position your experts as a “voice to be heard”in a specific
industry or solution area. These articles feature business,
industry, and technology strategies from leaders who
oversee mission-critical SAP projects and shape industry

and Corporate strategies.

m Solutions and services — An article profiling how your
company, product, and/or service can help SAP customers

drive revenue, increase productivity, and lower costs.

insiderPROFILES is brought to you by WIS Publishing, the
publisher of S4Pinsider, SAP PRESS books, SAP Professional
Journal, and SAP Expert knowledgebases on financials, HR,
SCM, BI, GRC, CRM, ERP, and SAP Solution Manager.

Who will you reach with insiderPROFILES? - T

m SAPinsider subscribers — insiderPROFILES is mailed with
SAPinsider, and content is emailed to SAPinsider subscribers.

m insiderPROFILES subscribers — Readers formerly subscribed
to SAP NetWeaver magazine will be automatically subscribed to
insiderPROFILES.

m Attendees (with budgeted projects) at many SAP and
SAPinsider events.

insiderPROFILES offers three vehicles for communicating with over 125,000 readers.
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insiderPROFILES Delivers More for your Marketing Dollars

Whether you are considering traditional print advertising, advertorials, electronic marketing, or any of our custom publishing and

marketing opportunities, insiderPROFILES will instantly put you and your messages in front of thousands of qualified prospects.

expertPROFILES -

[
Position your executives Seasonal Sales Set your offerings apart from
as thought leaders. & Supply Chain Successes the competition.

Nominate a customer for an
in-depth success story.

P Editorial ‘ Design Electronic ‘ Print Ad ‘ 1(3) nline ‘ Email
ages " Reori rint ‘ anner Push
Support Support eprint | U Ad [ ) us

customerPROFILES 4+ - - - - - -

1 o - “
expertPROFILES
2 - > > > ﬁ
1 > > >
solutionPROFILES
2 - o - o o

* Must participate with a two-page expertPROFILE or solutionPROFILE to receive a print/online ad.
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STOMER PROFILE ES WITH A NEW

'WALTON GENERAL HOSPTTALS. b
UGHTHOUSE PROJECT
Saving Lives with
Warehouse
Management

YOUR LOGO
AND COMPANY
WRITE-UP HERE

Wiskon Cheneral Hospital i Ciaria, Canada,
recnrtly trmed bo AP and Mol o med.
wenian i inentory processes ond resloce
oundated mobie technalogy. Read obous the
hestertal s racgum v sl o
P mishide ok caphue syviee

WEH has 5 coniral wasrhémie thas manages ap

Spotlight on your company
Include your company’s write-up at the conclusion of the print

Customer success story in print

Feature your involvement with a customer’s successful SAP project. customer success story to discuss how you played a role in the

customer’s SAP project.

wis | pvy T PRESS | SAPosport

e e
el

et
Trammg

Customer success stories online
m Include your company write-up with live links to

e FAR RS

WALTON GENERAL HORPTTALS

LIGHTHOUSE FioatcT

Saving Lives with YO“R
Warehouse

Management AD

& docton # patias in an e “ERE

Mcaitre, Bt herw tSws Erve St brices wet ariy confidemce that thers il te &
st on e by in thee fret place?
At Walten Gemers Hodgstal (WIGH), o acatemec bt scseaces comre i
‘Waltens, Cinkario, guitineg miScal sepples 1o lhe coermting room from (e
oty basexd on papes tranaers

15-pmar-cic] trchnciogy. The time had come b modernise ity imentery

anc the hospital femed o SAR ard FUsSoR,  Wpecisie 0
SAP intmgeation, to make tiat Rappen.
s o
Nt s (art of ity iventory grocett” Thm ondeavor man & complietely

- s Fand o mnting SAP n

additional online resources

m Post hyperlinks from the article to your site

m Feature your banner ad prominently next to

the article online

new
that space.

Outdated Mobile Devices
WGH ha & centml warehouse that mansges sppoanmabely 3,500 differsnt
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customerPROFILES — customerPROFILE
Partner Referral Program Features

customerPROFILES are customer success stories that provide insights, advice,

/
and best practices — directly from your customer. Let prospects see how your
1/2 Page

products/services have enabled innovation in your customer’s SAP solutions,

and demonstrate how their SAP initiatives brought high value to their business. Promoﬁonql

Sidebar (within Your
Customer’s Article)

@/ Full Editorial and

Design Service
m 'The insiderPROFILES editorial team will work with you and (we write the article for you!)
your client to conduct an interview, and then write and design

a customerPROFILE @ Full- que Prini‘ Ad

m Promote your role in the customer’s success with: .
Online Banner Ad
m Your company’s logo and 250-word profile,
published within the magazine’s customerPROFILE @ Lead-Gen

(pending all approvals) in print and online — plus a .
PEREIng PP P P Email Push

Promote Your Customer’s Success Story

Here’s how to participate in the Partner Referral Program:

m First, nominate your customer for a customerPROFILE

resource link to your electronic asset of choice

m Online banner ad, adjacent to the article @ EleCironiC Reprini
m Dedicated email push to a 5,000 contact segment of
insiderPROFILES subscribers that includes an asset \_ J

of your choice, such as a white paper, podcast, demo, etc.

m Also includes:

m Full-page 4-color print ad of customerPROFILE
m PDF of customerPROFILE

WIS
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expertPROFILES
Put Your Executives in the Limelight

With an expertPROFILE, your thought leaders are positioned as a “voice
to be heard” in a specific industry or solution area. These pieces highlight

insights, experiences, and guidance from your key team members:
m Executive - CEQO, CIO, CFO
m In-house expert

m Thought leader

expertPROFILES offer a flexible format. You have the choice to provide
either a Q&A interview with your executive for a “C-level Profile” or an
“Expert in the Field” article by an inhouse expert:

m 1-2 page article provided by vendor

m Print and online ad (with two-page commitment)

m Dedicated editorial support from insiderPROFILES team
m Design and layout of your article

m PDF for use on your site as online collateral

m Option of a one-time article or standing column

(standing column is recommended)

'YOUR
AD

Your expertPROFILE online will include hyperlinks to

your company web site along with a banner ad.

expertPROFILE
Features

/
@/ 1-2 Page Article

Full-Page Print Ad

(with 2-page article)

\

Online Banner Ad
(with 2-page article)

Editorial and
Design Support

@/ Electronic Reprint
N J

expertPROFILES may appear
as 2 Q&A interview, or as an
“Expert in the Field” article.

WIS
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solutionPROFILES

To provide insiderPROFILES readers with guidance on vendor solutions that

solutionPROFILE

Features

support readers’ business requirements for their SAP and SAP BusinessObjects

solutions, insiderPROFILES now offers a one- to two-page article to highlight

/
your company and solutions.

1-2 Page Article

Highlight Your Solutions and Services
Participate with a solutionPROFILES article and also receive:

Full-Page Print Ad

(with 2-page article)
m Dedicated editorial support from the insiderPROFILES team

Online Banner Ad
(with 2-page article)

m Design and layout of your article

m Print and online ad (with two-page commitment)
= PDF for use on your site as online collateral el G
Design Support

QA Q Q

Electronic Reprint

LES

In light of the financial crisis, IT organizations are urged to
further optimize their business and run their systems at
minimum costs. An ideal place to maximize performance
s in the database, a core infrastructure component of
SAP's business applications.

Optimizing performance at the data-base level helps
reduce costs, free up budgetary funds, increase user
productivity, and contribute to the overall success of
the business because of more cfficient and effective
utilization of existing hardware resources.

Continuing its partnership with SAP, IBM recently
released version 9.7 of DB2 for Linux, UNIX, and
Windows (DB2 LUW), which is IBMs fourth
database version optimized for use in SAP environ-
ments since 2005. With the index, temporary-table,
and Large Objects (LOB) compression available with
DB2 V9.7, IBM continues the suceess of DB2s row
compression story, which now allows storage savings
of up to 70% for SAP systems running on DB2. Index
compression, for example, reduces both

1/0 and the size of the index structure.

DB2 V9.7 has been integrated even decper into SAP
applications and the Database Administration Cock-
pit (DBA Cockpit) than all previous versions of DB2
optimized for SAP software. An integrated solution
can help you optimize your business and reduce the
operational costs of your SAP system landscapes (see
sidebar). All DB2 administrative functions can be
accomplished by using the DBA Cockpit, which is

an SAP transaction. This simplifics operations and
climinates the need for technical staff to learn and use
another application. With just a mouse click, func-
tions such as compression or the Index Advisor can be

Reduce Your Costs with
a New Server Optimized for
SAP Software

invoked, helping database administrators stay produc-
tive and minimizing training needs.

YOUR MIGRATION ROADMAP

If your SAP system already runs on our server, you
can simply upgrade your database to the new version
—is supported for all SAP applications in standard and
extended maintenance.

If you are not yet using our server, there are several
natural opportunities during the system life cycle for
migrating a database to DB2, such as during SAP
upgrades, Unicode migrations, or hardware changes.
IBM provides support to make these migrations
successful

IBM DB2 MIGRATION EASES
THE TRANSITION

To make the transition to server as smooth, fast, and
secure as possible, PlusSoft has introduced the server
for use with SAP software. The server provides all of
the necessary services required to move a customer's
SAP application environment from a legacy database
to DB2 LUW. The solution applics the standard SAP
design interface requircd of databases to run

SAP applications.

PlusSoft has deployedt ging model (with
small, medium, and large options) 107 .
the server as a service plug-in for projects that com-
bine database migrations with SAP software upgrades
or Unicode conversions.

FOR MORE INFORMATION
To learn more, please visit wyw.ibm-sap.com/db2 or
email the IBM SAP International Competence Cen-

s8 For more information go fo www.insiderprofiles.wispubs.com

A solutionPROFILES one- or two-
page article is a great way to tell SAP
customers how your company, product,
and/or service can help them drive
revenue, increase productivity, and
reduce costs.
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Advertising

Advertising in our magazines continues to be one of the best and most cost-effective ways to build brand awareness
and disseminate key messages to decision-makers and influencers at SAP customer sites worldwide.

If you are new to the market, positioning your ad alongside the trusted content of S4Pinsider and insiderPROFILES
is an ideal way to introduce your product and company to the largest group of SAP customers.

If you are already well-established in the SAP market, continuing to align your brand with SA4Pinsider and SAP solution areas
keeps you top of mind for SAP customers — so when prospects think of their SAP solutions, they immediately also think of you.

The Most Comprehensive Coverage of the SAP Market

As the largest independent publisher of SAP information, WIS maintains relationships with more than 250,000 business
and IT professionals worldwide. The result is a highly targeted audience of active SAP decision makers, which allows

vendors of SAP-related products and services to focus marketing dollars efficiently.

WIS Publishing publishes two SAP-focused
magazines:

» » .
L . . . . A
* SAPZ nszder 1S the premler source Of mformanon How business and IT leaders innovate with SAP® and SAP BusinessObjects™

on product and service initiatives coming

Jan - Feb « Mar 2010 = Volume 11 Number 1

directly from SAP, along with insights from
partners and third-party vendors.

«  insiderPROFILES provides senior-level
professionals of leading companies with the

Busind ‘Opportunities Amid Uncertainty for CRM Customers:
Plan] ‘With Continuing Volatility, Where Do We Go from Here?
An Executive Panel Discussion

of Tc0: A surprisingly Misunderstood Metric
Bouyg
SAPEI

Better Answers Through Better Questions.
AGom Special Report on SAP BusinessObiects Explorer

q 5 ‘The Road to Bl Success in SAP Environments: Are You 0 It?

unprecedented exposure to the community of SAP RS e compny Tt W o L

Don't Fly Blindly into Your Virtualization Project
What You Need to Know to Make Your Implementation a Success.

latest strategies and techniques to achieve the
highest ROI from SAP technology.

Together, these two quarterly magazines deliver

decision makers and influencers throughout the year. "
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